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RETAIL TECHNOLOGIES DEFINED

Near Field Communication (NFC) RAIN RFID UHF (Radio Frequency Identification)

. Ashort-range wireless connectivity technology that A The wireless technology used most often for ambient
helps consumers connect to a world of convenience, P inventory tracking and supply chain applications. Passive
information, and enhanced experiences at home, around -y RFID tags on products and boxes contain logistics infor-
town, or when they travel. With NFC, users choose when o mation that can only be read with a special handheld
they want to access content or have an NFC experience. reader at a range of 3-10 meters. RFID typically only

supports one-way communication.

Bluetooth Beacons
Barcode/QR Code (Quick Response code) A wireless technology that is built into most mobile
E 'r:-_: E A visual barcode that, when scanned, might open a web phones and many consumer electronic devices. Bluetooth
= page or download information. The user must have an supports two-way communication within a range of 10
ke ."'i".ﬁ, barcode reader app installed and opened on their smart- meters. Bluetooth Beacons can activate a shop or venue,
E Ty phone to read any barcode. and push content to patrons who have a pre-installed
store or venue mobile app.
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SECURITY Secure, Resists Cloning Not Secure, Easy to Clone
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READABILITY Read with One Tap Needto Have

Easy!
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WHY
INTEGRATE NFC

INTO YOUR BRAND NFC is the right tool to strengthen customer
AND RETAIL relationships and enhance the customer
experience by making in-store and post-sale
STRATEGIES engagement simple and compelling.
Delivers intuitive experiences to digital Enables a personalized digital
native and mobile-first shoppers experience unique to each unit of product
Addresses consumer preference for Integrates easily into every step of the
speed, convenience, and control consumer journey
Brings the benefits of digital marketing Provides simple and straightforward
to physical products and packages customer experience —)» no app needed
http:/nfc-forum.org/join/ http:/nfc-forum.org/retail-sig/ http:/nfc-forum.org
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